
 
PRESS RELEASE 
Panariagroup Industrie Ceramiche S.p.A. : the Board of Directors approves the Consolidated 
Quarterly Report as of 31st March 2011 
 
• Net Revenues amounted to 72.4 million Euros. 
 
• Gross operating profit amounted to 6.4 million Euros. 

 
• Net operating profit amounted to 1.6 million Euros 

 
• Pre-tax result amounted to 0.2 million Euros 

 
• Consolidated net loss of the period was 0.4 million Euros 
 
The Board of Directors of Panariagroup Industrie Ceramiche S.p.A. Group specialized in production 
and distribution of high-end and luxury ceramic material for floor and wall, approved today the 
Consolidated Quarterly Report as of March 31st 2011, in accordance with the International Financial 
Reporting Standard (IFRS). 
 

The first quarter 2011, nonetheless the persistent difficulties of the Ceramic Industry, showed a 
good increase in sales higher than 5%; this result has to be considered as extremely positive and 
the consequences have been immediately reflected on the gross operating margin, that went up of 
12%. 
 
Even with these good performances,  the final result is a net loss, due exclusively to the significant 
depreciation of the US currency that determined a negative economic effect of  1.6 million dollar in 
comparison with the first quarter 2010: while last year we realized a gain on foreign currency for 1.1 
million Euros, this year we had a loss of 0.5 million Euros. 
 
 
FINANCIAL HIGHLIGHTS 
(thousand Euros) 
 
 31/3/2011 31/3/2010 var. €

Revenues from sales and services 72,375 68,708 3,667

Value of production 75,494 70,016 5,478

Gross operating profit 6,389 5,695 0,694

Net operating profit  1,606 0,669 0,937

Consolidated net profit (loss) (0,351) (0,158) (0,193)

 
“The results obtained in the first quarter of 2011 – said Emilio Mussini, Chairman of Panariagroup – 
showed a good growth in sales and confirmed the solidity of our business, even in an economic 
context still characterized by uncertainty on future scenarios”. 
 
“The actions taken by the Group – continued Mussini – will operate on 3 main directions: the 
development of sales in emerging countries, the evolution in product innovation and the cost 
optimization searching an higher productive efficiency and the containment of the structural costs”.  

 
 



 
REVENUES 
 
The Net sales reported a growth of 5.3% going from 68.8 million Euros as of 31st March 2010 up to 
72.4 million Euros as of 31st March  2011 (+ 32.7 million Euros). 
 
On all the main markets our Group realized encouraging performances, less marked in European 
Countries and in a more consistent manner in the other areas.  
 
EUROPE – The share of the European markets on the consolidated sales is around 41%. The 
Western Countries of the European markets are still the ones with less dynamicity for our industry; 
nonetheless this situation, excluding Portuguese market, penalized by the negative economic and 
politic environment, we observed positive results in the main nations, such as Germany, France and 
Austria.   
 
ITALY – The share of the European markets on the consolidated sales is around 29%.  The Italian 
market, after 3 negative years, showed in the first quarter 2011 a good increase of 3.5%, driven 
mainly by the new laminated gres products that confirmed their strategic importance for the Group. 
We consider the result obtained in the Italian market as really positive considering the important 
crisis that still is involving our country.  
 
USA – The share of the US market on the consolidated sales is around 21%.  The sales of the first 
quarter on the US market confirmed the increasing trend that accompanied all 2010; in fact on this 
area the growth was higher than 10%. In total, the most relevant contribution to this result is 
attributable to the controlled company Florida Tile, but also the Italian Brands are operating in the 
US market with brilliant results.   
 
ASIA, OCEANIA and AFRICA - Also the so called Overseas areas reached good results with a 
growth of more than 20%, with an increase of 1.0 million Euro.  The commercial reorganization on 
these areas, through the creation of the new dedicated structure Panariagroup Trade, started to 
bring the first developing results.  
 
 
FINANCIAL RESULTS 
 
The Gross operating profit was 6.4 million Euros, which represents 8.5% of the Value of 
Production with an increase of 0.7 million Euros. 
 
The factors that mainly determined the level of profitability: 
 

• The increase in sales that, associated to the stability of the average prices, generated 
higher margins 

• The increase in volume of production in respect with the first quarter 2010 (+8%) that 
enabled an higher efficiency in our plants and bring to a reduction of the unitary costs in 
particular regard with the fixed costs (personnel, leasing, etc.) 

• As opposite effect, we observed an increase in energy costs and of some important raw 
material prices (feldspar, zirconium oxide) 

 
The Net operating profit was 1.6 million Euros (0.7 million Euros as of 31st March 2010), with an 
important increase of 0.9 million Euros. 



 
 
The Consolidated Net Loss amounted to about 0.4 million Euros. 
 
NET FINANCIAL POSITION 
 
The Net Financial Position as of 31st March 2011 reported a negative balance of about 85.2 million 
Euros. 
 
SHAREHOLDERS’ EQUITY 
 
The Shareholders’ equity of the Group amounted to 147.8 millions Euros at 31st March 2011,from 
148.3 million Euros at 31st March 2010. 
 
OPERATIONAL OUTLOOK FOR THE GROUP 
 
The recovery signs observed in last quarter of 2010 alimented an optimistic view that contributed to 
the good increase in sales realized in first quarter 2011; now, the important events of recent 
months, such as the earthquake in Japan, the political crises in some countries of North Africa and 
the persistent difficulties of Portugal and of other UE countries, slowed down the expectations of a 
real turnaround of the economy, bringing new uncertainty on future scenarios. 

In order to go through the difficulties of this economic context, our Group is operating on 3 main 
directions: the development of sales in areas still low covered but with a great potential (emerging 
countries), the evolution in product innovation, testified by the new investment in laminated gres  
and the cost optimization searching an higher productive efficiency and the containment of the 
structural costs.  

 
Declaration of the Financial Reporting Manager  

The Financial Reporting Manager, Damiano Quarta, declares, pursuant to paragraph 2 of Article 154-bis 
of the Consolidated Law on Finance, that the accounting information contained in this press release 
corresponds to the document results, books and accounting records.  

 
Attachments: Consolidated Balance Sheet and Profit & Loss account  

 
Contact: Barabino & Partners  
 Claudio Cosetti 
 c.cosetti@barabino.it 
 Tommaso Filippi 
 t.filippi@barabino.it 
 Tel. 02/72.02.35.35 
 Fax 02/89.00.519 
 
Milano, 13rd May 2011 



 

 
 
 
 
 
  



 
 
 
 

 
 
 
 


