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PRESS RELEASE 

 

 

PANARIAGROUP HAS PUBLISHED THE SECOND SUSTAINABILITY REPORT,  

REINFORCING THE COMMITMENT TO RESPONSIBLE BUSINESS PRACTICES 
 

The second Sustainability Report, for the year 2017, reaffirms the position of the Panariagroup, world 

leader in ceramic surfaces, at the top of the sector. Like last year, the report complies with the latest 

and most widely recognised international sustainability reporting standards (GRI Standards) and is 

certified by leading auditors. This makes Panariagroup unique among Italian ceramic companies. 

 

The 2017 Report shows the results of the strategies and the projects implemented at the international 

level in the various areas of sustainability and the levels of achievements relative to the objectives set 

in the previous report. 

 

Important milestones have been reached in the field of economic, environmental and social 

sustainability, thanks to a constant commitment that has involved all the Group's Business Units (Italy, 

Portugal, USA): 

 

 more than 34.4 million euros invested in innovation in 2017 (with a total of more than 110 

million euros over the last three years, equal to 10% of turnover); 

 

 maximum care taken to limit the environmental impact, with emissions down to 9 metric tons 

of CO2 per 1000 m2 of tiles produced; in addition, the conversion of some production lines to 

innovative, ultra-thin products has led to savings of about 2000 metric tons of CO2. 
 

 a particularly eco-friendly production process from the point of view of reuse of raw materials: 

complete recycling of production waste (with a consequent reduction in the consumption of 

raw materials) and almost complete recycling of all waste (93%) 

 

 increased use of environmentally friendly packaging materials: +42.5% of recycled plastic used 

(190 metric tons more than in 2016), use of paper and cardboard reduced by up to 50% thanks 

to the introduction of new packaging processes (using exclusively recycled paper and 

cardboard) 

 

 complete recycling of water in the production process, with a very low level of water 

consumption used in production of the products (17 litres per m2 of tiles). 

 

 sustained investment in human resources, with a 2.6% increase in the number of employees, 

bringing the total to 1,729, and the roll-out of a new welfare plan in the Italian Business Unit 

 

Investment has also continued in laminated porcelain stoneware, the large thin slabs for which the 

Panariagroup is the historical leader and which represent an innovative and highly eco-compatible 

product. 

 

----- 

 

Panariagroup, one of the leading international groups in the production of luxury, high-end ceramic surfaces, 

has presented its second Sustainability Report 2017, drawn up in compliance with the GRI Standards 

published by the Global Reporting Initiative (GRI) and certified by the independent auditors Deloitte. 
 
The Sustainability Report analyses and reports on the economic, environmental and social responsibilities of 
the Group, whose mission has always been to grow and create prosperity in harmony with people and the 
environment. 
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"Last year the publication of our first Sustainability Report”, commented Emilio Mussini, President of 

Panariagroup, “generated extremely positive feedback and has allowed us to establish an increasingly open 
and constructive dialogue with all our stakeholders in order to create a business model that is increasingly 
ethical and respectful of people and resources”. 
 

"With the new 2017 Sustainability Report, this process”, continued Mussini, “continues. We believe that it also 
represents an important lever for strategic differentiation, because consumers are increasingly preferring 
companies with a credible and sustainable profile. We therefore restate our commitment that the years to come 
will see us punctually and constantly reporting the new results achieved in the field of sustainability”. 
 
The approach taken by the Panariagroup is consistent with the evolution of costumer choice models. Recent 
research1 has established that a company's reputation has a growing influence on the choices of consumers, 
who are increasingly guided by a careful assessment of the sustainability characteristics of the product and the 
company, as well as the material quality and price. 
 
For the Panariagroup this has led to significant investments in innovation that resulted, in 2017, into significant 
developments and the achievement of the objectives defined by the Group. Among them: 
 

 further reduction of the environmental impact of production activities through the completion and 
commissioning of new lines and plants; 

 

 a significant reduction in electricity consumption; 
 

 a significant increase in the use of environmentally friendly packaging materials. 
 

THE MAIN FINDINGS OF THE 2017 SUSTAINABILITY REPORT. 

 

ECONOMIC RESPONSIBILITY 

The Panariagroup closed financial the year 2017 with a net profit of 11.4 million euros and a turnover of 

384.6 million euros. Over the past 5 years the Group, although the economic climate was not always 

favourable, has achieved a significant revenue growth of over 110 million euros. The average yearly 

growth rate, from 2013 to 2017, was 9%, partly due to an increase in market share. The trend in margins 
accompanied these results with significant progress that was consolidated in 2017 at levels higher than the 

already good results for the previous year, with an EBITDA of 42.7 million euro. 
 

Over the last 3 years the Group has invested more than 10% of its turnover (110 million euros), of which 
34.4 million euros in 2017, to maintain its position in the small group of companies at the forefront of the sector, 
without compromising the financial balance but, on the contrary, strengthening the capital structure. 
 

As regards the innovative Italian National Industry Plan "Industria 4.0", part of the investments already 
made have the technical characteristics that conform to these standards; in 2018 further investments are 
planned with the implementation of the digital interconnection that represents the key to this technological 
evolution.  
 
The Group, with local roots, but also attentive to international economic trends, is aware of the financial 
responsibility towards shareholders and financial institutions, also due to the listing on the Stock Exchange, 

and is constantly committed to achieving growth objectives aimed at guaranteeing an increase in the 

value of the company through adequate reinvestment of profits. Equally important is a satisfactory dividend 
policy for payment to shareholders. 
 

Net profit per share in 2017 was €0.25 per share, with a dividend of €0.07 per share, representing a 28% 

pay-out. 
 

                                                        
1 Source: Survey "Discovering sustainability - consumers as protagonists" by Markonet and supported by the Codacons Study Centre -
Comitas 

 



 

 
 

Panariagroup Industrie Ceramiche S.p.A. - Sede legale: Via Panaria Bassa, 22/a - 41034 Finale Emilia (MO) - Italy 
 

Capitale Sociale Euro 22.677.645,50 interamente versato - R.E.A. 248427 

Partita IVA, Codice fiscale e Iscrizione al Registro Imprese di Modena Nr. 01865640369 

 

 

 

PRODUCT RESPONSIBILITY 
For the Panariagroup technological innovation has always been the strategic key to new results in the 
production of ceramics and respect for the environment. 

One of the main factors for Panariagroup's success is the constant research and development by highly 

qualified personnel in the Research Centre. The aim is to find new production methods and innovative 

products to satisfy the needs of an increasingly attentive and diversified clientele, while the overall objective 

is to improve lifestyles and homes. An important confirmation here comes from the analysis of the Group's 

customer satisfaction indexes: the reputation of the products is excellent, with complaints about products 

sold that in 2017 limited to 0.38% of total turnover2. This important result has been achieved, and also 

measured, thanks to the effective quality management system that the company has implemented. 

 

As far as product innovation is concerned, the Panariagroup is a leader in the production of laminated 

porcelain stoneware, revolutionary surfaces obtained through an extremely innovative manufacturing 

process, the result of cutting-edge, high performance technology. Panariagroup's laminated porcelain 

stoneware makes it possible to obtain reduced thicknesses (down to a minimum of 3 mm), with whole 

slabs of 300x100 cm and, since 2018, in the 120x260 cm size. To date, the Group has the highest sales 

volume in the world of large, ultra-thin slabs, products that have not only revolutionised the way tiles are 

perceived, but also drastically reduce the environmental impact, thanks a reduced use of raw materials 

and production resources in general and an extraordinary reduction in CO2 emissions. 
 
Another concrete example of the Group's innovative capacity and the role it plays as a responsible company is 

the development of PROTECT, the exclusive line of antibacterial floor and wall coverings created in 
collaboration with Microban®, a world leader in hygienic technologies. PROTECT surfaces guarantee very high 

performance thanks to a full antibacterial shield incorporated in the ceramic product, which eliminates up to 

99.9% of bacteria. The result is a surface constantly protected over time, with high levels of hygienic 
performance, unalterable by abrasion and climatic conditions, designed for healthy and safe living. During 2017 

alone, 2.7 million square metres of antibacterial products were sold worldwide. 
 

ENVIRONMENTAL RESPONSIBILITY 
The Panariagroup has a daily commitment, both at the strategic and decision-making level and at the 
operational management level, to reduce the environmental impact of its plants to a minimum and to 
demonstrate an excellence level of performance in protecting the ecosystem as well as in the pursuit of the 
highest level of comfort in the home.  
 

All production sites in Europe have obtained ISO 9001, ISO 14001 and EMAS certifications for their 
environmental management system and in 2017 they began a process of adapting their quality and 

environmental management systems to the respective new ISO 9001:2015 and ISO 14001:2015 standards. 
 

The raw materials used in the processes are constantly monitored and in all the Group's plants 100% of raw 

waste is recycled in the production process, while fired waste, in the plants located in Italy and the USA, is 

completely fed into the ceramic mixture. The Italian production plants reuse 100% of water from the 

production processes, thus reducing the consumption of water resources. In addition to this, it is important to 

note that the production of laminated porcelain stoneware requires approximately 80% less water than 

the production of porcelain stoneware tiles in traditional thicknesses. 
 

Waste management is carried out with the utmost care and in full compliance with the laws: in 2017 93% 

of the waste produced was recycled and the production of hazardous waste, compared to total waste, was 
minimal. 
 
In addition, the environmental protection policy, in terms of the management of natural resources and raw 
materials, in 2017 enabled the Group to achieve other important results in its production processes:  
 

- Low energy consumption, 0.135 GJ per m2 of tiles produced in 2017;  
                                                        
2 Refers to the Italian Business Unit  
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- Emissions limited to 0.009 metric tons of CO2 per m2 of tiles produced;  

- A reduction of 218 metric tons of CO2 emissions in the production processes thanks to photovoltaic 
systems installed in the Italian factories; 
 
SOCIAL RESPONSIBILITY 
One of Panariagroup's founding values is the importance it places on people and the quality of their lives. For 
this reason, the Group has always had the utmost respect for those who work for the Group and this is shown 
both towards its employees and in the relationships with local communities and suppliers. 
 

In 2017 Panariagroup employed a total of 1,729 people, an increase of 2.6% compared to the previous year. 
For years, the Group has been committed to maintaining a stable level of employment, almost exclusively 

employing permanent staff (95%) and investing in continuous employee training. 70% of employees are also 
covered by collective bargaining agreements. 
 

In the same year, in Italy, the company welfare system was restructured with the aim of providing benefits 
and services more suited to the needs of employees. The Group has extended support not only to employees 

themselves, but also to their families. Within the Business Units in Portugal and the USA, various 

initiatives have also been undertaken, specifically to strengthen the sense of belonging and to enhance the 
central role of employees within the Group. These include team-building activities, nutritional education 
programs and wellness programs. 
 
Sustainability for Panariagroup also includes the relationships with local communities. Management strategies 
include policies and practices that affect and regulate the economic and social impact of company operations. 
The objective is sustainability at all levels with regard to the various parties with which the Group interacts. 
Consistent with this approach and with the objective of boosting the local economy, the Panariagroup channels 

most procurement to local suppliers (89.1%). 
 
 
For further information on the Report: 
 
www.panariagroup.it 
sustainability@panariagroup.it 
 
 
PANARIAGROUP 
Panariagroup Industrie Ceramiche S.p.A. is an Italian multinational group, world leader in the production and 
distribution of ceramic surfaces for floors and walls. With more than 1,700 employees, more than 10,000 
professional customers, 6 production plants (3 in Italy, 2 in Portugal and 1 in the United States), and a turnover 
of €385 million in 2017, the Panariagroup is a key operator in the high-end and luxury segment, with a 
geographical distribution of sales reaching 82% in foreign markets.  
Specialized in the production of porcelain stoneware and laminated porcelain stoneware, through its nine 
commercial brands (Panaria Ceramica, Lea Ceramiche, Cotto D'Este, Blustyle and Fiordo, in Italy; Margres 
and Love Tiles in Portugal; Florida Tile in the United States and Bellissimo in India), Panariagroup offers high 
quality, prestigious products for all the needs of residential, commercial and public architecture.  
The Panariagroup is an international company with operations in Italy, Portugal, United States, India and active 
in more than 130 countries worldwide with an extensive capillary commercial network. 
 
web www.panariagroup.it | social media: facebook.com/panariagroup 
 
 
Milano, 10 September 2018 
 
 
Contact: Barabino & Partners 
  Tommaso Filippi 
  t.filippi@barabino.it 
  Tel. 02/72.02.35.35 
  Fax 02/89.00.519 

http://www.panariagroup.it/
mailto:sustainability@panariagroup.it
http://www.panariagroup.it/
https://www.facebook.com/panariagroup
mailto:t.filippi@barabino.it

